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Research on the universality of facial expressions
suggests that the socialization of affect involves
interactions between situational variables and a finite
repertoire of human emotions whose meanings are at
least roughly synonymous among all members of the
species.

At the same time, Izard's formulation of
"affective-cognitive structures" shows that emotions
are in reality not separable from the particular
circumstances that are associated with them.

The fact that it is possible to construct a list of
"basic," universally recognizable emotions derives not
only from a species-specific repertoire of facial
expressions, but perhaps more fundamentally from a
larger set of human expressive behaviors, including
laughter and crying as well as bodily movements and
postures.

These behaviors, for which a universal capacity exists,
are also, without exception, carried out in particular
circumstances.

As elements in the human communicative function,
they create the necessity of response from the
environment while also being shaped by it.

To use Lewis's terms, the contextual reality of
emotional expression transforms "state" into
"experience."
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Exercise 2 AM =2tg #HFol 780 Oigt 2|
Changes are often useful — people want to see new

emails, better search results, and new news stories —
but they can disrupt the user's ability to re-find
information.

As an example, dynamic menus were developed to
help people access menu items faster by bubbling
common items to the top of the menu.

Rather than decreasing access time, research revealed
dynamic menus actually slow their users down
because commonly sought items no longer appear
where expected.

As another example, some researchers tried to help
people search better by giving them lists of relevant
sentences that were dynamically reranked based on
implicit feedback gathered during the search process.
To the researchers' surprise, people did not enjoy the
search experience as much or perform as well as
they did when the sentence list was static.

Similarly, a large-scale analysis of query logs revealed
that when people repeat queries they are significantly
less likely to click on a result they've clicked before
if the result's rank has changed, and significantly
slower to click when they do.
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Verbal metaphors help make our language more
colorful and expressive.

They influence how we think about something, but
they do not change the thing itself.

Interface metaphors play a more fundamental role in
how we experience and interact with the
technological world, affecting function as well as
feeling.

The metaphor that is chosen for an interface shapes
how it can be used.

When we put computer "files" into "folders," these
metaphoric constructs help us think about the way
information is organized in our machine, but they
also constrain what we can do with it.

Interface metaphors also influence the feel of the
experience, the emotional and aesthetic response we
have to our interactions with and via the machine.
The desktop metaphor calls to mind office work —
secretaries, bosses, quarterly plans, and cubicles.

It was developed in the late 1970s and early 1980s,
when office work was seen as the primary use for
personal computers.

The desktop image certainly is appropriate for that
setting.

However, it is less appropriate when we use the
computer as an entertainment center or as the locus
of our social life.

Interface metaphors need to fit both the feel and
function of the application.
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Many news media studies use experimental designs
to see whether citizens' opinions are influenced by
different news content.

For example, in one study, researchers created
newspaper stories to frame the death penalty in
different ways.

One story constructed the death penalty as an
affront to moral values (the morality frame), whereas
another story emphasized that the policy was
fundamentally flawed because innocent people might
be executed (the innocence frame).

Some subjects read the story with the morality frame,

and others read the one with the innocence frame.
Subjects then completed a questionnaire that asked
them to list the important factors they considered
when determining their opinion on the death penalty.
It was found that subjects exposed to the innocence
frame were more likely to mention innocence-related
considerations as important factors in determining
their attitudes toward the death penalty than subjects
presented with the morality frame.

Thus, the news frames shaped the ingredients of the
subjects' death penalty attitudes.
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The knowledge problem is most evident when we
discuss our ability to predict that which has not yet
been observed.

Most people would say that they "know" the Sun will
rise tomorrow.

However, can we call this a certainty?

It seems very likely, but it has also been predicted
that the time will come when the Sun runs out of
fuel, swells massively, and consumes the Earth.

We don't know if this prediction is true, but it is
consistent with our best understanding and we
cannot rule it out.

It is also possible that the Earth will explode due to
some internal process with its molten core, which we
had not anticipated.

A massive comet that our telescopes have not
observed may crash into the Earth and destroy the
planet.

These examples seem a bit extreme, but consider the
230,000 people who died in the tsunami in Sumatra
in 2004, which resulted from an undersea megathrust
earthquake that had not been anticipated.

The most reasonable prediction on that day was that
it would be an average day, like so many days
before it, not that a massive wave was going to
destroy many thousands of lives; tragically, such was
the case.
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Accepting or being at peace with things isn't easy.
It takes time, patience and a fair dose of courage.
True acceptance isn't about trying to make
something go away, as in, 'lIf | accept this then it will
go away'.

That's a good way to get dispirited when the
problem, the thing, doesn't go away.

Using acceptance to make something go away is
actually non-acceptance masquerading as acceptance
in order to get rid of that towards which you have a
negative attitude.

Rather than getting dispirited we would be better to
notice what happens when we fight with a situation
or experience.

It escalates! We could then wonder what would
happen if we stopped fighting with it.

Through true acceptance, the impact of such
experiences starts to diminish and in their own time
these experiences impact us less often.

It's as if we've been visited by a stray dog that
keeps coming back because we keep feeding it, but
soon it loses interest and goes away when it is not
being fed.

Attention is the food that keeps it coming back.
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There are two classic problems that give us
mathematically proper ways to evaluate coincidences.
One is a counterintuitive poser: the birthday problem,
which tells us that in any group of twenty-three
people the odds are better than even that two
people in the group will have the same birthday.
The other is the monkey problem, which asks: if
given a large enough amount of time, could a
monkey, randomly hitting the keys of a computer
keyboard, write the first line of a Shakespeare
sonnet?

These two problems, along with the law of large
numbers, the theory of hidden variables, and the law
of truly large numbers, give us a reasonable
understanding of why coincidences happen far more
frequently than we expect.

This last law, the law of truly large numbers, is a
philosophical adage.

In a nutshell, it tells us that if there is any likelihood
that something could happen, no matter how small,
it's bound to happen at some time.

It's not a theorem that can be proven.

After all, | used the phrase "bound to happen,"
which is as ambiguous as any phrase can be.

But it gives a sense of just how common
coincidences are.
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The phrase "image scanning” refers to the cognitive
processes that operate on visual mental images when
a person moves his or her attention across imagined
objects.

The first image scanning paradigm was designed to
investigate the spatial properties of images.

In the original experiment, participants memorized
drawings of elongated objects (such as a tower).
They were then asked to visualize one of the objects
and to focus at one of its ends (for example, the
bottom of the tower).

Lastly, participants heard the name of a feature on
the object (e.g, a flag), and they had to look for it.
Participants were not instructed to scan their image,
but were simply told to focus on the original
location until the probe was delivered, and then to
focus on the named part or feature.

They pressed one button when they had focused on
the named part, and another button if they failed to
find it.

The critical finding was that response times increased
linearly with increasing distances from the focus point
to the named part of the object.

This finding was taken as evidence that distance, as
traversed by image scanning, is genuinely represented
in visual mental images.
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Social media's transformation into an e-commerce
platform is a significant milestone that enabled it to
become a platform for organizations.

Social media was initially and mainly used for
communication with friends and family.

But with the popularity of some platforms, social
media has turned into a vital tool for businesses
seeking to sell their products online.

Social media is now used by businesses to promote
their products and offerings as well as provide a
direct shopping option for buyers.

Influencer marketing is another way that social media
has evolved into a platform for businesses.
Influencers are those users who have a sizable social
media following and are recognized as authorities or
thought leaders in their specialized field.

Influencer marketing allows businesses to reach the
users' followers, who are more likely to trust
suggestions from people they follow on social media.
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One way we stop listening is when we start
preparing a response to what the other person has
just said, often immediately after they have started
speaking.

For example, imagine you are in a meeting with your
manager, who tells you that a reorganization is
coming soon, and you and your team are going to
be moved under a lower-level manager.

As soon as you hear that news, you stop listening,
and your mind goes into high gear.

You start thinking of ways to convince your manager
not to let that happen.

You think of how much you don't like the manager
you are about to be moved under, and you prepare
to tell your manager that you are incompatible with
the new person.

You fear your career is starting a downward spiral.
Meanwhile, your manager has continued talking,
laying out the rationale for the decision, and
explaining why this is a good move for both you
and your team.

Unfortunately, you stopped listening, so you missed
everything beyond "you are going to be moved to
When you prepare your response as the other
person is talking, you are missing out on hearing
what the other person is sharing with you.
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Many marketers believe that buying should be
regarded as a process whereby buyers attempt to
reduce the risk of a purchase decision rather than
maximising their gain.

When a person is faced with competing brands in a
new product field, they feel risk — for example,
uncertainty about whether the brand will work,
whether they will be wasting money, whether their
peer group will disagree with their choice, or whether
they will feel comfortable with the purchase, etc.
Successful brand marketing should therefore be
concerned with understanding buyers' perceptions of
risk, followed by developing and presenting the
brand in such a way that buyers feel minimal risk.
An example of an industry appreciating perceived risk
is the pharmaceutical industry.

A company marketing a new drug suitable for
children needs to consider the parent's concerns
about risk.

One company launching such a product worked with
a series of pain specialists in pediatric hospitals,
providing clinical data and product trials, so that
specialist endorsement of the brand would reassure
parents and help to minimise their perception of risk.
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Exercise 12 Ho| 2| Tt

For the longest time, it was debated how bees
computed the distance to their nectar, but we have
now figured it out.

The bee is actually approximating distance by
measuring the amount of visual stimuli it receives on
the trip.

Imagine this setup. You take a paper towel tube,
split it open, and paint a bunch of tiny trees all
along the inside.

Then you tape it back up and put the tube at the
door of the hive so that the bees must fly through it
to exit.

Bug scientists discovered that while the bee only flies
ten inches through the tube, from its point of view,
it just flew through an entire forest.

If the scientists put a nectar source right at the end
of the tube, the bee would fly ten inches to it, but
go back and report that there is nectar a whole
forest away.

This was confirmed by removing the tube, then
putting tiny little RFIDs on the backs of the bees
that saw the dance of the tricked bee and went on
to overshoot the location by a mile.

So the bee is really just a simple little robot driven
by cunning algorithms.
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